What is Social Media Management?
A large number of your customers spend time in the social networking sites. Companies understand the potential of this field and use this platform as an effective marketing tool. The social media coordinator must have a sustained and regular presence in social media sites and make effective strategies to promote his company’s products and services. 
 

· As the Social Media Director you will have the responsibility for timely execution and localization of marketing activities and campaigns. This may include planning and project management for activities and campaigns in a single region, adapting activities and campaigns that were designed for other regions, or executing regional tactics within a single, multiple-region campaign. 

· A social media coordinator must launch and manage social media presence on sites like MySpace, Facebook, Twitter etc

· He/She should be able to work across departments to ensure proper messaging is being executed online that will help reach the company objectives   

· He/She has to support and protect brand by making sure that positive messaging is maintained in community and establish consistency of messages

· He/She has to manage online discussions by listening to what the users are saying, reading discussion forums, and responding in a timely manner to the users’ needs

· He/She has to regularly monitor and track discussion topics for the management team

· He/She must prepare reports to update internal staff on usage statistics

Skills and Specifications

· A social media director needs to have excellent communications skills, both verbal and written

· He/She should know about different social media space and use different consumer statistics to his advantage

· He/She should be a regular member of social media sites, blogs, twitter etc

· He/She should good analytical and networking skills

· He/She must be experienced in online marketing, advertising and public relations strategies

